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Vldeo Statistics:

T (’f E Y ™ r\/
The Marketer’'s Sumr nary

Everyone loves online video: in the US, each person consumes an
average of 19 hours each month. But there's more to it than crazy
cats and giggling babies - video drives consumers to purchase.

CONSUMERS
WATCH PRODUCT
VIDEOS

60%

OF THE TIME
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HE : http://www.marketingprofs.com/chirp/2013/11188/video-statistics-the-marketers-summary-infographic
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Consumers Interact with Video

consumers will
5 o spend at least

2 minutes watching
of consumers say product video
that watching product

videos makes them

more confident in their ®
purchase decisions 1 I n 2

ARE LESS LIKELY TO

RETURN A PRODUCT
AFTER VIEWING A VIDEO
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Video- Viewers Convert

Shoppers who view video are

174%

more likely to purchase than
viewers who did not

Nearly 40% of consumers report that videos increase

their likelihood of making a purchase on a mobile device

B dN—>v)LEEZEIEUZAE. RO TULRWAICEENRT

174%GBESAN YD

- 40%DEHEEN. B/ \AILTCOON—>v) L EBEfRIEZ (ChE

S250 on consumer B

62% of iPad users
spent more than

products in the
Last Year Alone!
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Video Viewers Are Very Mobile

Mobile shoppers are 3x as likely to view
a video as desktop or laptop users

Half of smartphone owners
| watched product video on
their device in a 3 month period
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Retailers See the Benefits of Video
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Product Video Can Also Be Used In ’

4 T

ADVERTISING| ,_{
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